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There’s no doubt about it. Apple is going to launch an electric car. There are many reasons why. 
 
Ming-Chi Kuo is a research analyst at TF International Securities who covers Apple products and its 
supply chain from the Asia-Pacific region. Ming-Chi is widely considered one of the best-connected 
Apple insiders and he’s convinced the electric car will be Apple’s “next star product.” 
 
Apple is spending a lot of money and has hired Tesla’s top engineers and executives from BMW, Ford, 
and Mercedes Benz. 
 
Bloomberg also speculated on November 18 on an Apple EV and Jim Suva of Citigroup argues that a 
rollout of an electric vehicle could increase Apple’s valuation to $3 trillion, saying: 
 
"I believe they are continuing to build a vision, the infrastructure, they are looking for partnerships on 
the battery side. They are not going to miss out on the $5 trillion green tidal wave.” 
 
Apple is considering a manufacturing plant in America. 
 
Apple has filed many patents for innovative approaches and the vehicles will have the ultimate 
integration of hardware, software and services compared to its competitors. For example, sensors 
would make adjustments based on the vehicle occupants. 
 
Five Reasons Apple Will Become an Electric Vehicle Leader 
 
Henry Ford didn’t invent the automobile. Rather, he took a machine that was merely the interest of 
curious hobbyists and made it available to everyday Americans. 
 
Steve Jobs, the co-founder of Apple Inc. (AAPL), didn’t invent the personal computer. He simply took 
a machine that appealed to a specific niche and made it mainstream. 
 
And ever since, Apple has proven again and again to be more curator than inventor. It takes an idea, 
refines and improves it, and creates a premium product that’s accessible to the average consumer. 
 
Apple didn’t invent the first personal music player, tablet computer, or smartphone. But by using its 
tried and true recipe, it has succeeded in swallowing up significant shares of various markets, all while 
amassing a cult following and a massive cash hoard along the way. 
 
Electric vehicles (EV) will be its next big target. 
 
I wrote about this as far back as 2015 but recent reports are that the autonomous Apple car may start 
production in 2024 and will feature “next level” battery technology. One news service cited someone 
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"who has seen Apple's battery design" as saying it could "radically" reduce battery costs and increase 
range.  
 
The rumors swirling around “project Titan” stem in large part from two things: Apple’s hiring of well-
known auto experts and approval for autonomous vehicle testing in California. 
 
The electric car’s adoption has gotten big boosts from both significant federal and state tax incentives 
and rising gas prices, to mention just two factors. 
 
If Apple succeeds, it will take on Tesla to dominate the auto industry of the future as Henry Ford 
dominated the early 20th century. Here are five reasons it will move forward. 
 
The company has a longstanding culture of innovation. And with its recently acquired employees, it’s 
ready to capitalize on the rapidly advancing battery industry and manufacture the ultimate EV battery 
that will offer both relative affordability and unprecedented range. The Apple car will likely boast a wide 
array of technological advances, perhaps even the rumored autonomous driving capability. 
 
Former Apple design folk hero Jony Ive is a well-known car enthusiast and has been rumored to frown 
upon the “tasteless” auto designs of Detroit. The Apple team may be able to apply his signature design 
principles to create a truly distinctive and premium product. 
 
Apple is one of the most powerful brands in the world. Between its advertising power and horde of 
groupies, the company instantly garners immense media attention. Plus, its vehicle will likely operate 
seamlessly within the Apple ecosystem, adding to its appeal. And as the king of affordable luxury, 
Apple’s products are priced highly enough to make them premium, but not so high as to make them 
inaccessible to most Americans. 
 
Perhaps most importantly, Apple could win the EV battle because of its enormous cash reserves. The 
tech giant could leverage its war chest to scale up in even the capital-intensive auto industry. And if it 
applied that cash hoard toward the EV industry, who’s to say it can be stopped? 
 
The final reason why Apple may make the plunge is the overlap between the market for Apple 
products and electric cars, giving users one more opportunity to express their Apple brand loyalty. 
 
Even better, since the car is likely to be self-driving, that opens up a whole new slate of opportunity for 
Apple to offer its products directly to drivers. Music, videos, movies, even games; drivers will be 
looking for new distractions while their cars take them wherever they want or need to go.  
 
One key question and follow-up investment idea is to find out which auto company would be the most 
likely partner for Apple. I have been researching this on behalf of Cabot Explorer subscribers. 
 
Why Fisker? 
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Apple plans to leverage its 52% U.S. market share and 23% global market share for smartphones to 
become the leader in U.S. and global EV markets. Move over Tesla. 
 
How big is the market for EVs worldwide?  
 
A conservative estimate has the market going from 3.1 MM sales in 2020 to 15 million EV sales in 
2025 and, by 2030, 40 MM in sales. 
Meanwhile, the Apple 13 iPhone has received mixed reviews and the camera upgrade seems the only 
big positive. 
 
Apple is looking to expand into areas with higher growth trajectories and similar profitability. 
 
Plus, Apple has $62 billion to burn.  
 
All this money tied is to the iPhone as well as its other products and services. This will change in the 
first half of 2022 so I’m giving you a chance to get in early. 
 
All this points to electric vehicles, but the question is whom should Apple partner with. 
 
First, Apple has zero interest in a legacy automaker like GM or Ford. 
 
Apple wants to partner with a new, flexible, American automaker with a global perspective and a 
green energy, sustainable culture at the heart of its “asset light” strategy 
 
The target has to be technologically advanced. Better yet, centered on technology. 
 
Fisker (FSR) is an under-the-radar company that will begin manufacturing in late 2022 so it will 
completely miss the supply chain issues. 
 
It will likely partner with a world technology company with a strong brand and considerable global 
marketing reach.  
 
Fisker was founded and is led by Henrik Fisker, a respected designer with an international outlook. 
Henrik, a bit like Apple’s chief desiger Jony Ive, has created some of the most iconic vehicles ever on 
four wheels, from James Bond’s famed BMW Z8 to his latest disruption, the revolutionary Fisker 
Ocean. 
 
Today, he leads Fisker in reimagining the way we move with the world’s most emotionally charged 
and highly sustainable vehicles. 
 
Its first product is the Ocean, a mid-priced SUV with modern, upscale styling and flair, and full of 
recycled materials and the latest gadgets. The Ocean offers 2WD and 4WD option, a 250 to 350+ mile 
range, and recycled material interior.  
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The SUV is also decked out with a large, curved screen and unique California Mode, opening nine 
glass panels with one touch, and a PV solar roof to enhance efficiency. Like Apple, it is California all 
the way. 

Fisker has also already inked contracts with two manufacturer partners so it is following Apple’s own 
asset light strategy that should yield profitability as the company scales up. 
 
Fisker recently inked a battery-supply deal with China’s Contemporary Amperex Technology Co. Ltd, 
which is better known as CATL and is the world’s largest EV battery maker. This is Apple’s preferred 
provider. 
 
The deal is for 5 gigawatt-hours of annual battery capacity, which is enough for roughly 50,000 EVs a 
year. 
 
Fisker will use a cheaper lithium iron phosphate cathode battery for shorter-range vehicles and a 
lithium manganese cobalt cathode battery for its longer-range vehicles. Just like Apple. 
 
Fisker has an agreement with Foxconn to assemble and send the EV it is launching. Apple uses 
Foxconn as well to assemble its products. 
 
These partnerships will allow Fisker to drive rapid scale, de-risk execution and preserve capital and 
focus on consumer-critical issues.  Fisker offers a faster path to market, with less capital deployed to 
achieve scale. 

EVEN THE FISKER LEASE IS CALIFORNIA FLEX 

 
Fisker’s lease is simple and elegant – come as you are, go as you please.  It is similar to a subscription 
agreement for a cell phone. 
 
The Fisker Flexee Lease comes with no strings attached or long-term commitments. No restrictive 
limits with a 30,000-mile annual driving allowance.  
 
So you are free to take the Ocean where you please and return it when you please. Zero penalties.  
 
In addition, design is in Fisker’s DNA, and the company from the founder down is focused on vehicle 
attributes that matter most to consumers. Fisker is rooted in decades of award-winning design and 
consumer-centric user experience 
 
Reminds me of Steve Jobs. 
 
Fisker, like Apple, is both technology and consumer centered. 
 
It has the ability to share its platform design elements and components among Fisker models. 
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Reservation growth and surveys indicate broad interest in Fisker, and with minimal marketing it is 
targeting 200k-250k annual unit sales by 2025 across 4 vehicle offerings  
 
Digital direct to consumer sales and service model provides class-leading convenience and delight to 
customers without associated cost and overhead. 
 
Its strategy enables affordable zero-emission vehicles for mass-market customers. Vehicles are 
designed with a focus on sustainability, including many sustainable components. 
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FISKER TARGET MARKETS SIMILAR TO APPLE - US/ASIA 
 
 

 
 
 
 
 
Apple/Fisker: The First Digital EV 
 
Fisker, a company headed up by luxury auto veteran Henrik Fisker, is based in swanky Manhattan 
Beach, California. 

Its first product is the Ocean, a mid-priced SUV with modern, upscale styling and flair, and full of 
recycled materials and the latest gadgets. The Ocean offers 2WD and 4WD option, a 250 to 350+ mile 
range, and recycled material interior. The SUV is also decked out with a large, curved screen and 
unique California Mode' opening nine glass panels with one touch, and a PV solar roof to enhance 
efficiency.  

To recap, I like Fisker for four reasons.   

First is its price point, starting at $37,500, which seems to me to be a sweet spot for a midsized five-
person EV SUV.   

Second, Fisker has logged over 10,550 reservations for the Ocean and has $1 billion in the bank to 
fund its launch in the second half of 2022 with an estimated volume in 2025 of 250,000 units.  

Third, I like its Apple-like model of outsourcing the production of the EV to Magna much like Apple 
lets Foxconn assemble the iPhone while keeping 38% profit margins.  
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Fourth, the company is going completely digital from sales to servicing which will translate to lower 
costs.  

I will leave you with an image.  

A Fisker Ocean overlooking the Pacific coast. 
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